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Al-Abdullatif Group was established in early 1970 by Shaikh Hamad
Ibrahim Al Abdullatif & his sons in Riyadh. Later it was completely owned
by successor Mr. Shaikh Saleh Hamad Al Abdullatif in 1995. The head
office for the group was moved to Jeddah

in 1997 to begin a new era of accomplishments, development and to

engage in variety of business activities.

The core business activity of Al-Abdullatif Group involves the

distribution of high quality perfumes & cosmetics with designer beauty
supplies in the kingdom. Later the tremendous growth of the group has
paved way to diversify its business activities. The group is successfully
running since 4 decades. At present the group is delivering its services
and products in business activities like ladies traditional wear, construc-
tions, consulting, real estate, trading households, doors, property manage-

ment etc.

Well Thought Out...

The group was incorporated to carry out quality business activities in the
kingdom. The company is engaged in diversified business activities. The
group has a well organized way of managing its engagement in various
business activities. To equally monitor all the business types it has decen-
tralized its group into two other separate ventures. Retaining the core
business of perfumes & cosmetics it has assigned its other activities under

the sub-group with names as Al-Adiat Group & Safana Group
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STRUCTURE OF AL-ABDULLATIF GROUP

Alabdullatif Group

Alabdullatuf Group

Al-Adiat Grou
P Perfume & Cosmetics

Safana Group

Alabdullatif Group Perfumw & Cosmetics

The core business activity of Al-Abdullatif Group is perfumes & cosmetics
and ladies designer wear, it has showed it brilliance in identifying the
needs of the customers by delivering it with best of it quality. The group
has the largest division for perfumes which are well established in K.S.A
.and in U.A.E and have achieved tremendous success too

It offers wide ranges of products to its customers of 200 brands of
perfumes & cosmetics imported from Europe & USA in its 30 luxury stores
all over the kingdom. Managing the 3rd position in the market was only

possible due to the strategic alliance with the giants of perfumes & cosmet-

ics from European countries
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